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Welcome to the beautiful Music 
City Center, the new 

home of Summer NAMM. This place has all the 
bells and whistles to make your NAMM Show a 
great time. Along with the new digs, there will be 
plenty of new gear. Here’s some we found during 
setup day yesterday:

1. Joe Warrick with the Traynor YBA-1 and 
YBAX212, the latest offerings from Yorkville Sound. 
2. The Korg crew took a quick break from set-
ting up. From left: Loren Molinare, James Sajeva,  
Joel Richardson, Paul Hayhoe and AJ Reitz.

3. Riversong Guitars’ Margo Bobrowich and Mike 
Miltimore show off the company’s new Tradition 

Series Custom guitar, which features the patent- 
pending “neck thru” design.

4. From left: The Music Link’s Chris Lekas, Scott Thompson and 
Misha Guiffre showcase the company’s latest instruments.
5. From left: Kala’s Linda Boswell, Phil Slight, Rick Carlson and 
Leanne McClellon highlight the American-made Banjo Uke.
6. Hammond’s Christian Cullen demonstrates the portability of the 
new XK-1c. See story on page 4. 

Sony Expands DWZ Wireless
★ Page 4

Martin’s Ed Sheeran 
Signature Edition
★ Page 6

BossTosh Shines
★ Page 10

Fishman Loudbox 
Going Strong
★ Page 15

NEW LOCATION in the 
Davidson Ballroom at the 
Music City Center!

★ See schedule page 22
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Breakfast Sessions Now 
Being Served in Ballroom 
Kick off the first 
day of the show 
at this morning’s 
NAMM Retail 
Summit in its new 
location: the Da-
vidson Ballroom 
in the Music City Center. Map out your 
plans now to be a part of this session 
and keep your business headed in the 
right direction with a fresh perspective 
from industry peers.

Also, make sure to stop by the Da-
vidson Ballroom for Friday’s session 
entitled “Take the Stairs” and Satur-
day’s “Best in Show.” A free breakfast 
will be served at all three sessions at 
8 a.m. 
i NAMM (namm.org)

Zoom North America 
Makes its Debut
Zoom North America has been formed 
to distribute future product from Ja-
pan’s Zoom Corporation in the United 
States, starting with the new H6 
Handy Recorder.

“It’s exciting to be working with 
Masa Iijima and all at Zoom,” said 
Zoom North America CEO Scott Good-
man. “Zoom’s an innovative, dynam-
ic company, and the products are 
exceptional in terms of quality and 
uniqueness.”

Samson Technologies will turn 
over the U.S. distribution of all Zoom 
products to Zoom North America on 
December 31.

“Samson will work hard to make 
sure the transition will go as smoothly 
as possible for our customers,” said 
Jack Knight, president of Samson 
Technologies.
i Zoom North America (zoom-na.
com)

NAMM YP Hosts 
Event Today
Join NAMM YP as it hosts a two-hour 
session today from 4-6 p.m. in room 
407C and 407D of the Music City 
Center.

The event will feature keynote 
speaker Mark Goff, president of 
Paige’s Music and NAMM Ex-Comm 
member, roundtable discussions with 
other NAMM YP members, and a so-
cial hour. The event is free and open 
to all but you must register prior to the 
event.
i NAMM YP (namm.org)

Buy Bundles, Win Scooter
The Music People are offer-
ing retailers a chance to win 
an electric scooter when they 
purchase one of five bundles 
during Summer NAMM.

“Bundles are the big news 
this year,” said Jim Hen-

nessey, company president.
For every bundle bought, dealers 

can drop one business card in a box at 
the company’s booth for a chance to 
win the scooter. 
$ The Music People (themusicpeo-
pleinc.com)

oving into the beautiful new Music City Center is just one of many changes taking 
place at this year’s Summer NAMM.

Fresh starts are usually accompanied by a sense of optimism about the future. 
Such is the case with 2013 Summer NAMM. We’re not only looking forward to host-
ing a successful show in this magnificent new venue, we also plan to help you position 
your company for a prosperous third and fourth quarter. 

Summer NAMM is the ideal backdrop for doing great business, strengthening rela-
tionships with your vendors and gaining ground by learning new strategies. To help you 
“sharpen the saw” and remain relevant in today’s rapidly changing marketplace, we’ve 
scheduled a variety of powerful Idea Center sessions and created compelling content 
for our popular NAMM U Breakfast Sessions. 

What’s more, this year we’re hosting some fun, after-hours networking events. We 
kicked things off with last night’s Grand Opening Party, to be followed by tonight’s “In-
sight: Hard-Earned Wisdom from Industry Icons,” and Friday’s Top 100 Dealer Awards. 
These events are designed to entertain, inspire and pay tribute to our members, while 
still giving everyone plenty of time afterward to enjoy the city’s unparalleled music 
scene. We hope you’ll take the time to join us at these great events. 

Oh, and did we mention the free food and beverages?
We’re glad you made your move to be with us at Summer NAMM. Just being here 

shows your commitment to growing your business, and we believe that the next few 
days of fine-tuning your inventory, learning new strategies and building relationships 
will certainly pay off in the weeks and months ahead.

Enjoy the show!
Kevin and Joe

 

NAMM Chairman Kevin Cranley and 
President/CEO Joe Lamond

Hammond’s Lightweight, Big B3 Sound
 Hammond has unveiled its XK-1c, with 

the sound and versatility of the B-3 in a com-
pact package weighing just 16 pounds.

Following the lead of Hammond’s SK se-
ries of ultralight keyboards, the XK-1c uses 
the same virtual tone-wheel engine as Ham-
mond’s flagship B3-mkII Console Organ. 
The XK-1c features key B3 elements, such 
as Hammond’s original chorus/vibrato and 
touch-response percussion. The latest digital 

Leslie amplifier is also onboard, completing 
the classic setup.The XK-1c features custom-
ization capabilities, so the organ can be tai-
lored into replicating any Hammond/Les-
lie vintage, with all settings stored in each 
patch. There are 64 factory patches and 64 
user-programmable patches available. 

MAP: $1,495.
$ Hammond Organ USA (hammondorganco.
com)

D’Addario Expands 
Leadership

D’Addario has restructured its leadership 
roles in a move designed to strengthen the 
company globally. 

The new structure consists of two distinct 
divisions within the company that will be 
led by co-presidents Rick Drumm and John 
D’Addario III. The strategy will let Drumm 
and D’Addario III leverage their experience 
and strengths, and position the company 
to take advantage of growth opportunities, 
while taking a step further in the succession 
plan for the next generation of the D’Addario 
family. Drumm will now be responsible for 
all percussion brands, including Evans, Pro-
mark and PureSound, and its woodwind ac-
cessories line under the Rico brand name.
i D’Addario (daddario.com)

SKB Mixes it Up  
With New 
Cases

SKB has created a new 
case for the PreSonus 
Studiolive 24 Mixer 
and similar-sized mix-
ers. The case features 
a foam interior with 
additional space un-
der the mixer for cables 
and accessories while 	 	
adhesive-backed foam inserts provide 
a custom fit. It is rotationally molded of 
linear, low-density polyethylene plastic 
for strength and durability. It also includes 
three oversized carrying handles, convenient 
in-line skate wheels, an expandable pull 
handle, and SKB’s patented trigger-release 
TSA latches and stainless steel hinges for  on-
the-road protection.  

 MAP: $349.99.
$ SKB (skbcases.com)

Sony Expands 
Wireless Mic Series

Sony has added two new packages to its 
DWZ wireless microphone series, the DWZ-
B50I instrument set and the DWZ-B50GB 
guitar set. The new packages continue a 
focus on flexibility, stability, reliability and 
high-quality sound, while adding features 
that give performers more options.

The DWZ-B50I instrument set includes 
a cardioid condenser microphone with flex-
ible gooseneck and two-way clip for use 
with trumpets, saxophones or other wind 
instruments. The DWZ-B50GB guitar set in-
cludes a cable tone generator for matching 
the sound from wired and wireless systems. 
$ Sony Pro Audio (sony.com/proaudio)
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This weekend, Summer NAMM turns into Nashville’s 
acoustic haven. From classic dreadnoughts to artist 
signature models and even banjo ukes, there’s an axe 

for every taste on the show floor. Here’s a sampling!

{1} Recording King Dirty Thirties
THE SKINNY: Instruments built for the road, from great-
sounding guitars to vintage-styled banjos. 
KEY MARKET: Dirty Thirties are designed for singer-songwrit-
ers, folk stylists and traveling troubadours.
FEATURES: Inspired by Dust Bowl folk singers, Dirty Thirties 
guitars are available in three classic body shapes: dread-
nought, OOO and Single O. DT banjos are available in a 
bluegrass resonator model and an old-time open-back. 
$ Recording King (recordingking.com)

{2} Eastman E10SS
THE SKINNY: A slope-shoulder acoustic built for big sound.
KEY MARKET: Flat pickers and live vocal accompanimet.
FEATURES: Tobacco sunburst solid Adirondack spruce top 
and solid mahogany back and sides matched with hand-
carved scalloped X-bracing. MSRP: $1,375.
$ Eastman Guitars (eastmanguitars.com)

{3} Riversong Tradition Series 
THE SKINNY: A high-end acoustic that aims to be different.
KEY MARKET: Discriminating guitarists who enjoy luthier 
Mike Miltmore’s new approach to the acoustic guitar, in-
cluding his adjustable neck joint.
FEATURES: Sitka spruce from the northern tip of Vancouver 
Island, Canada, Chillwakian maple back and sides, wal-
nut fretboard and a maple neck. MSRP: $4,194. 
$ Riversong Guitars (riversongguitars.com)

{4} Kala Banjo Ukulele
THE SKINNY: An instrument with distinctive tone and the 
ability to project in solo and ensemble settings.
KEY MARKET: Banjo players who want to jump on the uke 
craze. Uke players who want to jump on the banjo craze.
FEATURES: Available in soprano and concert sizes and ap-
pointed with a black satin finish, geared tuners with 
black buttons, rosewood fingerboard and maple bridge. 
$ Kala Brand Music (kalabrand.com)

{5} Seagull Excursion
THE SKINNY: A Canadian-made addition to Godin’s Seagull line.
KEY MARKET: Musicians looking for affordable North Ameri-
can-made instruments.
FEATURES:  Available in parlor, folk and dreadnaught 
sizes. Boasts wild cherry top, back and sides made of a 
three-layer lamination of real hardwood, silver leaf maple 
necks, and rosewood fingerboards and bridges.

$ Godin (godinguitars.com)

{6} Cordoba C9 Dolce
THE SKINNY: A 7/8-sized version of the 

C9 model, handmade in a boutique 
workshop using traditional Spanish 
construction techniques. 
KEY MARKET: Players looking for a 
smaller instrument.
FEATURES: Canadian cedar top and 
solid mahogany back and sides, 
mother-of-pearl rosette and an ad-
justable truss rod. MSRP: $970.
$ Cordoba (cordobaguitars.com)

{7} Martin LX1E Ed  
Sheeran Signature Edition

THE SKINNY: Designed to the  
specifications of popular British  

artist Ed Sheeran.
KEY MARKET: The next-wave  

singer/songwriter set, and  
fans of Taylor Swift  
(Sheeran appeared on 
 her album “Red”).
FEATURES: As Sheeran’s 
guitar model of choice 
since he was 14, this  
axe features an orange 
plus sign and the words 
“est. 1991,” the year  

he was born. 
$ C.F. Martin & Co. 

(martinguitar.com)
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Vox Revs Up 
Tone Garage

Vox Amplification has added the Tone 
Garage series of guitar pedals to its lineup. 
The new series is comprised of five effects 
units that feature all-analog circuitry. The Flat 
4 Boost, the V8 Distortion, and the Straight 
6 Drive all feature a carefully matched, high 
voltage VOX 12AX7 tube. The Flat 4 Boost 
also incorporates a passive Baxandall EQ 
circuit. The Double Deca analog delay fea-
tures three V3205 Bucket Brigade chips, and 
the Trike Fuzz octave/fuzz pedal features 
high-quality Germanium diodes. Vox engi-
neers named the series “Tone Garage” for its 
boutique-inspired, hot-rodded and modded 
designs that deliver classic and unique tones 
not found elsewhere. 

The pedals’ all-discrete circuits use no 
op-amps or ICs (Integrated Circuits), instead 
using individual transistors, resistors, ca-
pacitors and coils. Specially created for three 
of the pedals in this series is a new VOX 
vacuum tube circuit technology called “Hi-
Volt,” which delivers high voltage (200V) to 
a 12AX7 vacuum tube using the included 6x 

AA batteries or an optional DC9V adaptor 
(fairly unique to a high voltage pedal, Tone 
Garage pedals can run on most commonly-
found DC9V power supplies). The result is 
dynamic and responsive tones with the feel 
and dynamic range players associate with 
vacuum tube amps. 
$ Vox (voxamps.com)
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Remo Gives 
Drum a Lift

Remo’s Pyramid Wire Drum Stand is de-
signed to lift drums off the floor, letting bass 
tones resonate. 

Players can use the Pyramid Stand to hold 
a drum in place with its non-slip rubber base 
and tilt it at any angle while they play. The 
stand fits on the inside of the drum, such as 
a djembe, without disturbing airflow and pro-
jection, and can accommodate many drums 
with an inner diameter opening at the base of 
7.125 inches, 5.90 inches or 5.36 inches.
$ Remo (remo.com)

Vince Gill Hosts 
Tonight’s Industry 
Insight Event

Join us in the Davidson Ballroom imme-
diately following the show, as Vince Gill hosts 
Insight: Hard-Earned Wisdom From Indus-
try Icons.

Doors will open at 6 p.m., with the event 
beginning promptly at 6:30 p.m. Live mu-
sic, food and beverage will be provided (first 
come, first served), and show badges are re-
quired for admission.
i NAMM (namm.org)
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{4} The Loar LH-280 Archtop
The Loar has introduced the LH-280, an 

archtop cutaway with dual humbuckers and a 
16-inch lower bout. Based on a classic Floren-
tine cutaway design, the LH-280 offers players 
a versatile electric guitar. With a spruce top, and 
two custom-wound Loar humbuckers, the guitar 
bridges the gap between jazz, rock and blues. 
$ The Loar (theloar.com)

{3} Reverend Six Gun Update
Reverend Guitars has updated the Six Gun, 

the company’s answer to the S-style guitar. The 
Reverend Six Gun III now has a longer and sleek-
er body shape with an arm contour for comfort. 
The Salnico pickups are made especially for Rev-
erend. They are all somewhat warmer than your 
average S-style pickups.
$ Reverend Guitars (reverendguitars.com)

{2} Moku Select Series
Moku Select Mahogany series ukuleles are 

handmade with the finest select-tone woods.  
The solid Khaya African Mahogany models are 
available in soprano, concert, tenor and tenor 
cutaway. The tenor cutaway model is equipped 
with a Fishman sonitone pickup system for 
plugged-in or acoustic playing.
$ Moku (mokuukes.com)

{1} BOSStosh LUMA  
BOSStosh is showing the first in its line of 

lightweight guitars crafted from a solid aluminum 
block. The LUMA polished aluminum billet elec-
tric guitars are enhanced by surface contouring 
and internally placed acoustical chambers, creat-
ing a richer sound than previous generations of 
aluminum guitars, which were hollow.
$ BOSSTosh (bosstosh.com)
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{1} Shubb’s Brushed Nickel
Shubb’s latest addition in its capo family is 

a smooth satin brushed nickel finish. The new 
models include the roller-wheel mechanism and 
rounded, smooth edges. MSRP:  $26.95.
$ Shubb (shubb.com)

{2} Strap on Hendrix
Levy’s new Jimi Hendrix handwritten lyrics 

guitar straps are inspired by the colorful style of 
the legendary guitarist.        			 
$ Levy’s Leathers (levysleathers.com)

{3} Black Diamond Goes Vintage
Black Diamond’s 477 series electric sets, 

600 series acoustic sets and the 400 series bass 
sets will feature a new package design reminis-
cent of the vintage Black Diamond packaging. 
$ Black Diamond (blackdiamondstrings.com)

{4} Stealth Tuner
Planet Waves’ NS Micro Tuner has a 

stealthy, lightweight design that allows it to be 
clipped to the back of the headstock. 
$ Planet Waves (planetwaves.com)

{5} Cooperstand Pro-Tandem
Cooperstand has introduced the Pro-Tan-

dem, which will support one or two instruments, 
including acoustic guitar, electric guitar, bass 
guitar, ukulele, mandolin and violin.
$ Cooperstand (cooperstand.com)

{6} Kyser Delivers Fender Capo
Kyser and Fender have teamed up to cre-

ate a special edition Quick-Change Capo. Per 
Fender’s branding guidelines, Kyser has manu-
factured a Candy Apple Red electric-guitar capo.                  
$ Fender (fender.com); Kyser (kysermusical.com)

{7} GloKnob Shines
Option Knob has introduced the GloKnob 

Boutique, a blue luminescent glow-in-the-dark 
version of the Boutique OKnob. 			
$ Option Knob (oknob.com)
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Gator Cases 
Enters Stand 
Market With 
Frameworks Line

For more than a decade, Gator Cases has 
been providing case solutions for an array of 
music- and audio-related products. Gator’s 
new Frameworks line breaks new ground 
with a full offering of high-quality stands 
and support systems for microphones, 

speakers, keyboards, guitars, sheet 
music and tablet devices.

The Frameworks line was 
designed from the ground up with 

a sleek and modern look, while 
also being compact and feature-
rich. The line will also include 
the patent-pending ID Series, 

featuring groundbreaking design and ad-
vanced ergonomics. The initial Frameworks 
launch includes 54 stands and mounts.
$ Gator Cases (gatorcases.com)

Loudbox Still 
Going Strong

Nearly 10 years after its initial launch, 
Fishman’s Loudbox family continues to en-
joy widespread acceptance and a leading po-
sition in acoustic guitar amp sales for 2012. 

The Loudbox Mini and Artist amps are 
currently being used by Chris Traynor of 
Bush, Jerry Douglas, Rich Robinson of the 
Black Crowes, Wolf Marshall, The Decem-
berists and folk legend Happy Traum.

“We are very pleased with the ongoing 
popularity of Loudbox with artists and players 
at every level,” said Jason Cambra, Fishman’s 
chief operating officer. “The line continues to 
evolve in terms of features and performance.”
i Fishman (fishman.com)

MOD Kits DIY Wires 
Guitar Assemblies

MOD Kits DIY has introduced Pre-Wired Assemblies, a new 
product line for guitar modification. Used to upgrade guitar elec-
tronics, MOD Pre-Wired Assemblies enhance the guitarist’s overall 

tone and playing experience.  
Each MOD Pre-Wired Assembly has a treble bleed volume pot mod, 

which helps retain clarity when rolling back the volume knob and adds 
life to pickups.  All assemblies are equipped with high-quality parts and 

components using CTS potentiometers, Switchcraft jacks, vintage Fend-
er-style switches and high-performance “Orange Drop” tone capacitors.  MOD 

kits and assemblies are designed to give novice and experienced musicians the op-
portunity to build their own amps and effects pedals and modify their guitars. 
All kits come with easy-to-follow instructions and use point-to-point wiring. All effects 

pedals and amplifiers come with a pre-drilled enclosure, and all necessary parts are included. All users 
need to provide are hand tools, a soldering iron and solder.  
$ MOD Kits DIY (modkitsdiy.com)

Kala Rumbles  
With U-BASS Tone

Kala has added the Rumbler to its line of 
portable U-BASS instruments. 

The Rumbler features the addition of cus-
tom-engineered electronics and proprietary 
strings at an economical price. The Rumbler 
design integrates a Kala electronic system 
with a piezo pickup and is equipped with 
an active EQ with built-in tuner. Each bass 
is strung with Kala Silver Rumbler Strings, 
demanufactured for Kala by Aquila strings.

The Rumbler U-BASS includes a padded 
gig bag. Other features include laminate ma-
hogany construction and a mahogany neck 
with rosewood fingerboard and bridge.
$ Kala (kalaubass.com)
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New Arriba Lighting Cases 
Feature More Dividers 

Arriba has introduced six newly designed 
cases that come with more dividers to ac-
commodate more lights per bag. They fit a 
wide variety of lighting product brands, such 
as ADJ, Blizzard and Chauvet. 

“These new designs address the need 
and desire for one bag/case to accommodate 
multiple fixtures,” said Scott Davies, direc-
tor of Arriba Products. “It’s important for a 
dealer to give the customer what they want. 
These new designs do exactly that. Consum-

ers voice their opinion, and it’s not only 
just important to respond, it’s critical. 
Arriba values their dealer network and 
strives for everyone’s success.”

Since 2005, Arriba Cases has special-
ized in cases for lighting products and has 

perfected the cases to be both affordable 
for the consumer and profitable for a 
dealer. 

“Everything needs a case,” said Da-
vies. “Arriba Cases believes that MI deal-

ers know and understand the value of sell-
ing a case with just about every sale of a 
major product. Lighting and audio prod-
ucts are no exception. Arriba Cases address-
es this need with value for the consumer 
and bottom line profits for the dealer.”
$ Arriba Products (arribacase.com)

CAD Expands Sessions Headphones 
Line With Custom Colors

Due to the fast-growing popularity, criti-
cal acceptance and strong sales of its new 
Sessions MH510 professional headphones, 
CAD Audio has decided to offer the line in a 
range of new custom colors.

The Sessions MH510GD phones in gold/
white are now available. These will be fol-
lowed by chrome/white, high-tech grey/
white and pink/white. Sessions phones are 
also currently available in black, white/red, 
black chrome and black/orange.

Sessions phones feature a wide frequen-
cy response (10Hz–24kHz) with extended 
lows, smooth mids and articulate highs for 
accurate, natural reproduction. Their design 
delivers high SPL capability to produce am-
ple volume along with exceptional isolation, 
ensuring a listening experience that virtually 
eliminates bleed through into the playback 
environment.

MSRP: $159.
$ CAD Audio (cadaudio.com)

ChordBuddy 
Gets Small

ChordBuddy LLC, maker of the Chord-
Buddy Guitar Learning System, has launched 
ChordBuddy Jr., a new half-sized guitar for 
the 4–8 age group. The new guitar comes 
with the ChordBuddy device attached and al-
lows young players to work on strumming, 
rhythm and timing skills, and build finger 
strength and dexterity as well as ear training 
without worrying about how to make chords.

ChordBuddy Jr. is a miniature dread-
naught guitar from the Perry’s Guitar line that 
comes with a DVD, songbook, digital tuner 
and gig bag.

“Little kids need instant gratification and 
some beginning skills to help them adapt to 
the guitar,” said Travis Perry, managing part-
ner of ChordBuddy LLC. “The ChordBuddy 
Jr. is the first real playable half-sized guitar for 
this age group that takes full advantage of the 
ChordBuddy Learning System.”
$ ChordBuddy (chordbuddy.com)

JamHub Testing Cloud Recording Studio 

JamHub, makers of headphone monitor-
ing solutions for musicians and schools, has 
launched the beta testing phase of its new Band-
Lab software platform. BandLab is a shared-
cloud recording studio, designed to stream-
line the process of collaboration for musicians 
around the world with secure storage for multi-
track recordings and the ability to upload, edit, 
mix, and leave feedback from any device.  

“BandLab takes advantage of cloud 

technology to provide musicians with a sin-
gle creative space to work in and collaborate 
on,” said Steve Skillings, founder and CEO of 
JamHub.  

JamHub has moved BandLab into the 
beta testing phase, using artists, musicians, 
and programmers to ensure the platform’s 
stability and utility, and looks forward to re-
leasing it to the public in fall of 2013. 
i BandLab (bandlab.com)

NAMM’s Top 100 Dealer Awards 
will spotlight the very best industry 
retailers and share their strategies for 
success.  The event begins at 6 p.m. 
in the Davidson Ballroom. The award 
presentation will begin promptly at 
6:30 p.m. 
i NAMM (namm.org)dlab.com)

Congratulations 
to NAMM’s Top 
100 Dealers!
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New Framus and Warwick Cases 
More Durable, Secure

Framus and Warwick have refined their 
flight cases for all instruments made in Ger-
many and have redesigned them for an ele-
gant look. Designed for durability and secu-
rity, the new cases include aluminum angles, 
chrome-plated ball corners, three rugged 

hinges and two butterfly locks. 
 Inside the case, a padded and flexible 

layer of plush fabric provides optimal protec-
tion. Two thick foam pads for the body and a 
rest for the neck provide additional support.
$ Warwick; Framus (warwick.de; framus.de) 

Alfred Supplements 
Premier Course

Alfred Music has released additions to its 
Premier Piano Course, including Great Mu-
sic & Musicians, Jazz, Rags & Blues and Mas-
terworks, as supplementary materials to be 
used in conjunction with the Premier Piano 
Course Lesson Books.
$ Alfred (alfred.com)

Pedaltrain Volto 
Powers Effects

Pro Stage Gear has released the Pedaltrain 
Volto power supply for guitar effects pedals. 
The Volto is a rechargeable, lithium-ion-
based 9-volt battery pack that features two 
outputs providing a total output current of 
2,000mA of power.

The Volto is a great tool for the musician 
on the go. No more power cables running 
to the pedalboard or worrying about stage 
power availability. Just place the pedalboard 
on stage, plug in,press the button and play.
$ Pro Stage Gear (pedaltrain.com)

Harmony Singer 
Works Like Guitar 
Pedal for Voice

TC-Helicon has introduced Harmony Sing-
er, a professional multi-effects unit that operates 
with the simplicity of a guitar stomp box offer-
ing three key features: guitar-controlled vocal 
harmony, tone and reverb. It is aimed at all gui-
tarists wanting to add accurate backing vocals 
and pristine reverbs to their repertoire.

With Harmony Singer, users get up to two 
harmony voices guided directly by the in/thru 
guitar connection. In effect, Harmony Singer is 
the perfect vocal arranger, instantly analyzing 
incoming guitar chords, making sure that the 
harmonies are in tune and on time, freeing up 
the user to experiment using harmonies with 
all sorts of key and chord arrangements.
$ TC-Helicon (tc-helicon.com)

Yamaha Constructs a 
Small Body Guitar 

Yamaha today introduced the three-quarter size 
APXT2, a smaller version of the acoustic-electric APX500II.
The new model features a spruce top, meranti back and 
sides, mahogany neck and a rosewood fingerboard. 

Also included is Yamaha’s proprietary Acoustic Res-
onance Transducer (A.R.T.) System68 pickup system 
with built-in tuner. The System68 A.R.T. features a 
one-way active preamp and transducer contact pick-
up system with mid-boost EQ for tone shaping and 
a precision chromatic tuner. The transducer system 
delivers a natural acoustic tone by dampening exces-
sive vibration from the soundboard. MSRP: $315..
$ Yamaha (yamaha.com)
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Hal Leonard Goes for 
Baroque With Banjo Book

While Bach and ban-
jo might not go together as 
naturally as peanut butter 
and jelly or french fries and 
ketchup, the results of this 
incongruous combination 
are equally delicious. The 
new Bach for Banjo songbook 
from Hal Leonard serves up 
20 arrangements of his mas-
terpieces that are very fun to 
play.

The pieces in Bach for 
Banjo are in tablature only 

with chord symbols, ar-
ranged at the beginning-
to-intermediate level for 
five-string banjo players. As 
in classical guitar arrange-
ments, the melody and har-
mony are combined. Most 
pieces are on facing pag-
es with no page-turns re-
quired, and beginners can 
pick through the selections 
at a slow pace. MSRP: $9.99. 
$ Hal Leonard  
(halleonard.com)

Zoom’s H6 
Records Up to 
Six Tracks

Zoom North America is announc-
ing the release of the H6 Handy Record-
er, which offers six tracks of simultaneous 
recording. 

The H6 employs a system of four in-
terchangeable input capsules that can be 
swapped out as easily as the lenses of a 
camera. It can be attached to a camera strap 
or mounted directly to a DSLR or camcord-
er. Its large, full-color display makes it easy 
to view recording and playback levels in 
low-light environments. The H6 records 
directly to SD, SDHC and SDXC cards.
$ Zoom (zoom-na.com) 

Blackstar 
Goes to 
Extremes

Blackstar has added the HT Metal 
range to its line of guitar amplifiers. 
Featuring extremely high gain tones, 
this series of tube amplifiers is voiced 
and designed to appeal to today’s metal 
guitarists. 

The HT Metal series offers six mod-
els: two-channel 1W and 5W heads 
and combos, as well as a 60W (2-by-
12 inches) combo and 100W head, 
both of which are 6L6-loaded and 
have three foot-switchable channels. 
$ Blackstar (blackstaramps.com)

Yamaha DGX-650 Enhances 
Piano-Playing Experience

Yamaha has introduced the DGX-650, a 
portable grand digital piano that 
is ideal for piano stu-
dents and hobbyists 
of all ages. 

This entertain-
ing alternative to 
an acoustic upright 
piano offers several 
features that make 
learning and playing 
piano more fun than 
ever, including up-
graded piano sound 
and CD-quality au-
dio recording and 
playback, as well 
as the ability to play 
chords with a single 
keystroke and interactive 
software that helps play-
ers learn songs of their favorite artists from 
many genres. It includes a stand and a sus-
tain footswitch and is available in black with 
rosewood side panels or spotlight white.

The DGX-650 has category-leading 
touch and tone with PureCF sampling, 
which integrates the authentic sounds from 
the nine-foot Yamaha CFIIIS grand piano. 

Yamaha’s Graded Hammer Standard action 
provides the natural touch response of a full-
size grand piano — the lower keys are heavi-
er and the higher keys become gradually 
lighter through the different registers. Extra-
large, front-facing speakers provide a full and 
rich room-filling presence. 
$ Yamaha (yamaha.com)

Trying to find your way around the 
new Music City Center? Simply down-
load the new Summer NAMM App. 
This free application helps you navi-
gate the exhibit floor, check out the 
NAMM U and Idea Center schedules, 
find out about events and appearances 
and learn more about exhibitors. To 
access this free app, simply visit your 
mobile device’s app store and search 
for Summer NAMM.
i NAMM (namm.org)

Download the Free 
2013 Summer 
NAMM App
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Noon
Music Lessons: Are You  
Prepared for Back-to-School?
Pete Gamber of Music & Arts and columnist for 
Music Inc. shares an easy plan for building your 
lesson program during back-to-school time.

12:30 p.m.
What Do I Do About My Website?
Moderated by Danny Rocks and featuring pan-
elists Brad Boynton of Rhythm Traders, Leslie 
Faltin of Instrumental Music Center and Whit-
ney Grisaffi of Ted Brown Music, this session 
discusses how to make a website work for you. 
Learn from these panelists’ best practices.

1:30 p.m. 
Take the Hassle Out of Hiring
Peter Dods, Music Inc. columnist and owner 
of Easy Music Center shows how to cut to 
the chase. He’ll explore how to learn about 
potential applicants with minimal effort and 
weed out unqualified candidates faster than 
you thought possible.

2 p.m.
40 Tips for Music Professionals  
40 and Under
NAMM Young Professionals’ CJ Averwater, 
Ryan West and Cris Behrens share tips, online 
resources and book suggestions that have 
been proven to work for these up-and-coming 
music industry pros.

2:30 p.m. 
How to Turn Facebook ‘Likes’  
Into Sales
Rick Camino of Hello Music presents tactics 
to turn Facebook ‘Likes’ into sales.

3 p.m. 
Use Google to Bring Customers  
Inside Your Store
Myrna Sislen will walk listeners through 
the steps to add this feature to their Google 
page, company website and social media.

3:30 p.m.
Easy Purchasing Tips to Save Money 
Mississippi Music’s Mike Guillot explains 
simple ways to save money during the buying 
process by partnering with vendors, maximizing 
rebates and using freight savings programs.

4 p.m.
How to Increase Sales With  
Contrast Selling
Mitch Brashers of Springfield Music talks about 
using comparative selling strategies to establish 
yourself as an expert, select the right products 
for customers and increase upselling.
 
4:30 p.m.
Converting Social Media Into  
Sales Using Video
Learn how to create powerful, inexpensive vid-
eos that help convert social media efforts into 
sales. Nick Failla of Collected Concepts will ex-
plain how to take advantage of the simple tools.

6 p.m.
The 2013 NAMM Top 100  
Dealer Awards
Davidson Ballroom
The third annual Top 100 Dealer Awards pay-
ing tribute to the industry’s best and bright-
est, pro-active retailers who think outside the 

box. Hosted by country singer and Music City 
Walk of Fame inductee Steve Wariner, the 
awards dinner is free to all NAMM member 
companies, with food and beverages avail-
able on a first-come, first-served basis.

SATURDAY, JULY 13

BREAKFAST SESSION
8 a.m.
Best in Show
Frank Alkyer, Publisher, Music Inc.,  
with panelists  
Davidson Ballroom, Music City Center
Join Frank Alkyer and his panel of respect-
ed gearheads and retail buyers who scour 
the show floor to find the “Best in Show” 
— standout and trendsetting products and 
services that will sell. (Free breakfast served 
until 8:30 a.m.)

10:30 a.m.
I Like This Product—Should I Buy It?
Join CPA Alan Friedman for the answers to 
such questions as, “Should I purchase this 
product?” “How many should I buy?” and “Will 
I have enough cash to pay for it?”

11 a.m. (Double Session)
Best Social Media Examples  
From Music Retailers
In this double session, Jen Lowe of Boom-
Boom Percussion reveals the best social me-
dia examples from within the industry.

Noon (90-Minute Session)
Practice Personalities: Effective 
and Efficient Ways to Practice  
According to Your Personality
Join Thornton Cline and a panel of music 
educators as they discuss strategies for prac-
ticing more effectively and efficiently.

Noon
DrumLine Battle Summer  
NAMM Showdown
Outside Courtyard
Drum Corps International’s DrumLine Battle 
events provide marching percussion ensem-
bles from across the globe with powerful op-
portunities to compete head-to-head.

1:30 p.m.
Community Ukulele Circle
Outside Courtyard
Brought to you by Kala Brand Music, instru-
ments will be provided for this strum-along 
— no experience necessary. 

2 p.m.
Drums Across America:  
Your Biggest Source of New  
Customers & Students
Percussion Marketing Council kicks off 
Drums Across America, while a panel ex-
plains how to use this program to create 
more drummers, develop more customers 
and sign up more students for lessons.

3 p.m.
Community Drum Circle
Outside Courtyard
Sponsored by Remo, stop by, pick up a drum 
and groove.
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THURSDAY, JULY 11

BREAKFAST SESSION
8 a.m.
The NAMM Retail Summit
Joe Lamond, NAMM President and 
CEO, with guests
Davidson Ballroom, Music City Center
Join NAMM President and CEO Joe Lamond 
for an inside look at the people and compa-
nies that are thriving in this hyper-competi-
tive business climate and their ideas for end-
ing 2013 strong. You’ll walk away from this 
session with a plan for the critical holiday 
season that will carry over into the new year. 
(Free breakfast served until 8:30 a.m.)

10:30 a.m.
Fifty Shades of Facebook
Cris Behrens, store manager for Summerhays 
Music Center, presents creative ways to get 
more “Likes,” “Shares” and traffic on your 
Facebook page. Behrens wears many hats at 
the store, so he’ll share ideas that don’t re-
quire tons of time and money to implement.

11 a.m.
What to Do When You Have Too 
Much to Do
Donovan Bankhead of Springfield Music will 
help retailers stay on top of their business 
by sharing his favorite resources from Google 
Calendar to the latest apps.

11:30 a.m.
Tips for Increasing Your Business 
by 25%!
Sales consultant Bob Popyk delivers simple, 
but often overlooked, ideas for cranking up 
the cash register right away without spending 
a dime. This session focuses on the greatest 
source of new business you may not be aware 
of, how to get more add-on business and 
ways to boost your referrals.

Noon
How to Plan Holiday Promotions 
That Work
Danny Rocks of The Company Rocks hosts a 

panel discussion with retailers who will share 
their secrets for success when planning and 
executing holiday promotions.

12:30 p.m.
5 Ways to Boost Your Lesson 
Sign-ups
Beacock Music’s Gayle Beacock explains how 
she has grown her award-winning lesson pro-
gram. Beacock will share creative promotions 
that you can try in your store right away.

1 p.m.
How to Host the Ultimate 
Rock Camp
Menzie Pittman, founder of Contemporary 
Music Center, shows how he hosts a sum-
mer program that drives growth and new 
business by getting students to take total 
ownership of their bands.

1:30 p.m.
10 Cheap and Easy Ways to Bet-
ter Your Business Now
Leslie Faltin of Instrumental Music Center 
shares ten simple, inexpensive ideas to 
boost your bottom line and market share. 
Learn the most cost-efficient ways to revi-
talize the sensory experience in your store, 
make consumer connections through email 
and online marketing, slash unnecessary 
costs and processes, turn stagnant inventory 
into cash, and reach new customers.
 
2 p.m. (Double Session)
10 Financial Rules Every Retailer 
Should Follow
Listen in as industry accountants Alan 
Friedman, CPA, and Daniel Jobe, who han-
dle dozens of music retail clients, explain 
the “Top 10 Financial Retailing Musts” for 
improving any store’ profitability and cash 
flow.

3 p.m. 
10 Ways to Buy Smart and Sell 
Smarter!
Tracy Leenman of Musical Innovations 
helps attendees get started by taking them 
through the process of maximizing prof-
its and having exactly what the customers 
want, when they want it.

3:30 p.m.
Effective Training Ideas That Won’t 
Break the Bank
Colleen Billings of Billings Piano Gallery 
explores dozens of ways that retailers can 
provide the development activities your em-
ployees crave, while keeping the checkbook 
in mind. 

4 p.m.
How to Train Salespeople and  
Influence Customers
Ernie Lansford, Purple Shoes 
Leadership
Industry veteran Ernie Lansford of Purple 
Shoes Leadership will reveal his “secret 
sauce” for getting your sales staff up to 
speed. You’ll learn to build a team that 
turns “lookers” into buyers and influences 
customers to make informed decisions.

4 p.m.
The Power of Purposefully  
Focused Leadership
Mark Goff of Paige’s Music
Room 407C & 407D, Music City Center
NAMM YP hosts a two-hour event where Goff 
will discuss a variety of topics and conclude 
with a networking reception.

4:30 p.m.
Simple Secrets to Managing Your 
Cash Flow
David Wilson of GE Capital speaks on the top 
10 reasons why businesses fail, why cash 
flow management is important and what you 
can do to manage your cash flow.

5 p.m. 
Intellectual Property Forum
Room 205AB
Open to all NAMM members.

6 p.m. 
Insight: Hard Earned Wisdom from 
Industry Insiders
Davidson Ballroom
Hosted by country star Vince Gill and Two 
Old Hippies’ Tom Bedell, this session will 
feature top industry leaders as they discuss 
succession planning, building your brand and 
creating value. CONTINUED ON PAGE 21
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FRIDAY, JULY 12

BREAKFAST SESSION
8 a.m.
Take the Stairs
Rory Vaden, co-founder of Southwestern 
Consulting, New York Times best-selling 
author of Take the Stairs
Davidson Ballroom, Music City Center
Vaden shares key insights about how to build 
lasting self-discipline. Attendees will learn how 
to disregard fear and take immediate action, 
develop an awareness of their creative avoid-
ance and be more disciplined — so they’ll 
learn to “take the stairs” more often in life. 
(Free breakfast served until 8:30 a.m.)

10:30 a.m.
Navigating the Social Media Maze
Grant Billings, Billings Piano Gallery
From Facebook to Twitter to Google+, Grant 
Billings of Billings Piano Gallery will walk you 
through the social media maze. Learn how to 
develop the best social media strategy for your 
store and how to use that strategy on a daily 
basis to connect with your customers.

11 a.m.
How to Sell Your Toughest  
Customers — 90% of the Time
Bob Popyk is back, offering simple ways to close 
a high percentage of those tough customers 
who beat you up over price, tell you they’re “just 
shopping around” and walk out the door without 
buying. Putting even a few of these ideas into 
place will take your sales up a notch right away.

11:30 a.m. 
How to Stay on Top of  
Your Priorities
Rory Vaden returns to discuss priority dilution, 
a dangerous form of procrastination. He will 
discuss how to rethink your calendar, feel more 
confident about what to say “no” to, control 
your workflow, procrastinate strategically to pro-
tect your priorities, shift your thinking from ur-
gent to relevant and redefine how you prioritize.

A breakfast session at
Summer NAMM 2012.

Chip Averwater (left) with NAMM CEO  
Joe Lamond at the 2012 Retail Summit.






